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[HE TAG ALONG

“The Tag Along is a gripping psychological spiritual thriller that shows us what happens when a man
refuses to trade in his former self and sinful ways for a faith driven spiritual life. Wha® a man to do

when the skeleton in the closet he never repented for is himself, and his old nature driven by evil refuses
to leave him alone?”

Johnny and Detective Burns discuss Johnny!s recent behavior.
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THE TAG ALONG

TFhis independent !Im is being produced by Immakers Freddy Robinson, Mark Alton

Rose, and Eric Holloway, all of whom have been a part of award winning !Ims, now combining their
years of experiences and many talents to collaborate and make one of many solid and thought-provoking
lIms.”

1. EXECUTIVE SUMMARY

The growing success of independent PIms has grown astonishingly since the late 1990s. The growing
U.S. population of moviegoers go to see independent PIms because they engage the audience with
realistic

situations that people can relate to, the stories and plots are more believable, and the acting
performances

are given from the heart, without having the pressures of a Obig nameO attached in order to sell the bIm.
What sells bIms is technical creativity, coupled with a good script and acting, which is what Garrick

Lane, Freddy Robinson, and Mark Alton Rose have proven with the rising success of their short bIm
METER.

This proposal seeks Pnancing for the independent PIm THE TAG ALONG, an independent feature bIm
budgeted at $35409.00.

The Tag Along is an emotional roller coaster with a strong spiritual theme, one that audiences and
religions worldwide can relate to. It presents the biblical transformation for all new or born again
believers, the spiritual transformation of putting off one!s old nature to become a new creation in Christ.
However, things aren!t always that easy when it comes to spiritual warfare in that Satan/Lucifer/The Devil
never wants to see us grow closer to God in faith. This story is one that will connect with audiences
ranging from Osweet 160 to Osouthern bellsO with a strong spiritual message that bridges the Ogeneration
gaps.O

According to marketing studies done by Garrick Lane and Freddy Robinson, there are many reasons to
believe in this bImis success.

1. The Spiritual and Psychological aspects  of the story shows us the journey we all must make to get
closer to God. From young teens to the elderly, more and more people are wanting to know more

about Jesus, yet many donlt realize just how serious the journey is once principalities come into play
and refuse to let the Oold youO go.

2. The Romantic Aspect of the story is presented in an Oold fashionedO way, driven by preserving one
self spiritually according to biblical teachings. Johnny and Angel have decided to not have sex before
marriage, yet a secret is revealed during a tragic moment, having to deal with who they used to be
before they were led to Christ as a couple. The fact that two people can say Ol love you,0 or O | doO
without relying on sex, gives this bIm a strong marketing hook males and females.

3. Young Audiences identify more with love than anything else. They fall in love with Oteen idolsO,
movie and rock stars, all of whom they read about being or falling in love with other celebrities, etc.
What young audiences donlt learn about love, is that it!s a gift from above and doesn!t rely on

Ocaking on makeupO, Othe bling-bling,® or how much money you have. Love is starts and comes from
within.

4. Older Audiences love to say Ol told you so,0 when it comes to instilling moral teachings and biblical
principals to the younger generation of sons and daughters, grandsons and grand-daughters, nieces
and nephews, and so on. On the other hand, the overall theme and message of the PIm is set up in a
way that says to all age groups Owéve all been somewhere, and somewhere to go, spiritually.O



5. The Thriller/Suspense Aspect of the story is presented with a psychological twist that ultimately

boils down to the principalities we donlt see when it comes to our Ogood vs. evilO ways, the

skeleton(s) in our closets that one day force us to stand in the mirror and take a look at ourselves.

A further note as to the marketing and demographics of this PIm. When writing the script, | made it a
point to appeal to not only a variety of age groups, but to all races as well. Since this PIm is driven by and
does have a strong spiritual backbone to it so to speak, it challenges all faiths regardless of religious
afbliations and backgrounds. Thus, this PIm is intended to reach mass viewers worldwide, and is a trilogy
in development.

This PIm is being produced by Freddy Robinson who for years have wanted to

collaborate on a bIm. Since Freddy!s return from California back to Hickory, NC, he has joined forces with
Garrick Lane and Mark Alton Rose to bIm the short bIm METER, which is currently becoming the talk of
pIm festivals, landing in the top ten PIms to watch. Meter was PImed in one night for $500.00, with a total
of bve people including actors and crew, yet it stacks up to PIms with bve and six bgure PIm budgets from
around the world with OA-ListO actors attached to them. Making PIms with solid scripts, editing, directing,
acting, and smart marketing is one of the reasons why this PIm already has bIm festivals and audiences
waiting.

2. INTRODUCTION (Overview)

4 FILMSE3 YEARSE300KE1 COMPANY!

From Theatrical Release, OStraight to DVDO Release, to the Film Festival Circuit, Borderline Films will
materialize probts that overstate the budgets used to make them by a ratio of almost 50%, starting with
our brst PImThe Tag Along. We will reach our budget needs versus probt margins by doing all
preproduction, production, and post-production Oin house.O Borderline Films already owns and operates a
Post-Production house equipped with two Non-Linear Editing Bays with HD ready systems and state of
the art Computer Effects Software to add to the arsenal. They also own the OTop of LineO, Panasonic HVX
HD camera with Steady Cam, Lighting Kits, Studio Quality Boom Microphones and personnel that knows
how to operate the cornucopia of AV Equipment. You ask why that makes a difference when we are
talking about $300k? If you are a business owner, then you are very aware of how much your company
spends if you have to outsource services. It is day and night on a companies monthly to yearly budget. If
the equipment and services stated above were to be outsourced with our plan, they would cost our
production of four PIms a closely estimated $1,953,000.00.

The vision is quite simple. Borderline Films will produce and package their brst four PIms in preproduction
over the span of three years for $300,000.00 producing a projected probt of $1,000,000.00 plus

within a bve year period. Even a single smaller Independent Hollywood bPIm budget begins at
$3,000,000.00 and is considered a OShoestring.O Borderline Films will make four bIms with a tenth of the
standard PIm budget. Three Feature Films, (80 minutes or over,) and One Short, (40 minutes or less,) is
the forecast to begin building stepping stones with. From there, bigger scale PIms, bigger scale visions,
and most importantly, bigger artistic freedom while providing meals on the table for all our families.

3. THE INDUSTRY-STATE INDEPENDENT FILMMAKING

Since the 1980!s independent PIms have proven to be a probtable equity in the PIm market. In the 1996,
there was an independent PIm revolution in which low-budget PIms succeeded in the mainstream market.
Film companies like Miramax drove independent bIms towards popular audiences.

In today!s entertainment climate, a well-written and well-produced independent feature bIm can yield a
high level of return for investors. In fact, the cost-to-return ratios of low and medium-budget independent
PIms are consistently much better than high-budget studio PIms. This is evinced by independent bIms like
Pi, The Blair Witch Project, and of course My Big Fat Greek Wedding. Even the less successful
independent PIms that are distributed, beat their star-driven, high-budget studio competition as far as
cost-to-return ratios. An average Hollywood bIm budget today is between $30-$50 million. Films shot on
a miniscule budget, produce record-breaking probts. Low-budget independents consistently yield high
returns for several reasons.



First and foremost, the ever growing international demand for American entertainment products means
that these PIms need not rely only on North American theatrical release for success. Revenues can be
generated in a variety of ways such as:

I Internet

I DVD/Video distribution

I Sale to television/cable networks
I Foreign distribution

I Ancillary merchandising

I Film libraries

I Theatrical release

Additionally, looking down the road, the multiplication of independent PIm channels, pay-per-view, direct
satellite viewing and the internet will become important vehicles for distribution. When combined, this
multiplicity of revenue sources can mean rapid recouping of production costs and a handsome return on
investments. Recent advances in digital media have made it possible for Independent Films to be made
for even a lower price. Digital PIms are the future for the PIm industry. Theatres slowly replace the PIm
format with digital projectors, preparing the industry for digital distribution. Furthermore, digital
television as well as internet distribution give digitally made bPIms an advantage in the market.

Many large distribution companies purchase independent PIms

at these festivals and often market them

for distribution.

An example of this is the 2007 release of the PImThe Last
Confederate: The Story of

Roberts Adams. This is a civil war bPIm that co-stars and includes
actors Eric Holloway and Freddy

Robinson. This independent civil war PIm was bought by
ThinkFilms, and is currently being viewed in

select theatres nationwide, plus worldwide DVD distribution. The
PIm can be rented at either Family Video or Blockbuster video,
plus itls being sold at Wal-Mart.

Independent PIms often bnd probt from DVD/Video distribution--
furthermore, various cable and broadcast television
opportunities offer further return possibilities. Both DVD/Video
and television prospects have become main sources of income
for PIms. Another major source of income is the sale of the PIm
in international markets. American made independent bIms are
often probtable not only in the United States, but in other
countries around the world. The international broadcast or
theatrical rights are sold separately, and serve as a major option
for probt.

4. MANAGEMENT TEAM

FREDDY ROBINSON- O THE VISIONARYO

“The Visionary”- def. The Man that keeps it together with his fortitude and will. He day after day inspires
everybody to keep pushing even on the worst day. He wrote three of the four !Ims and spends countless
hours a day honing his craft and always looking to reach new heights.



*The picture is of Freddy Robinson and longtime friend,
former NFL player turned actor, Jamal Duff.

Jamal Duff has been in movies such as: THE RUNDOWN,
S.W.A.T., DODGEBALL, and has new release coming out
called THE GAME PLAN. Jamal Duff is also cast as The Tag
Along in this PIm, serving as the evil principality.

During his term at Lenoir-Rhyne College, Freddy began acting
in theatre productions after being introduced by Mr. Donegan
Smith, former Professor and Professional actor for stage and
PIm. After his performance and portrayal of the Shakespeare
play Othello, Freddy won the Sam Baker Award/Scholarship for
Best Actor. This show also included LR Grad and actor Mark
Alton Rose who played lago. Following his theatre experiences,
Freddy would then take a screenwriting course as his passion
for PIm grew. Freddy Graduated from Lenoir-Rhyne with a
Bachelor of Arts degree in Theatre Arts in May of 1999. After
graduating from Lenoir-Rhyne, Freddy decided to get into PIm
acting and began meeting A list actors on several different PIm
sets as an extra. It was then that Freddy began to network and seek advice from many of Hollywood!s
Pnest, and shortly after landed the role of Riley in the Christian PImLate One Night, where he met actor
Hugh McClean is cast as Pastor Frank, the blind wisdom-plled preacher in The Tag Along. Shortly after
being cast in Late One Night, actor/producer Eric Holloway offered the role of Quash to Freddy in The
Last Confederate: The Story of Robert Adams. It was on this set that Freddy had the opportunity to
showcase his screenwriting talents, and re-write scenes for legendary actor Mickey Rooney. The day on
the set was hectic, and the producer needed somebody to re-write and edit a few scenes for Mr. Rooney.
So, Freddy accepted the challenge and re-wrote the scenes. After re-writing the scenes, they were
passed onto Mr. Rooney who was well-pleased with the scenes and Freddy!s ability to do a Pne job under
pressure. Mr. Rooney replied by saying OQuash, now a lot things make sense. Yolre pretty sharp.O It was
then that Freddy was not only validated as a writer, but he also realized that he had what it took to be
successful in the PIm business. Aside from acting, Freddy spends a great deal of time writing screenplays
for which he has a screenwriting agent in New York, as well as an acting agent in Los Angeles, and a
manager in Hickory, North Carolina where he resides. Freddy writes dramatic, love, suspense, thriller,
horror and action oriented screenplays as well as a television series in development based on his many
years of working in the restaurant business. Freddy currently has a based on a true story screenplay in
development, and two trilogies, his brst being The Tag Along. Freddy also networks with credible people
who work in many aspects of bPIm and television, people
who are ready and waiting to help bring a steady industry of
opportunities to the City of Hickory.

A picture of Freddy Robinson and television icon actor John
Amos on the !Im set of Ascension Day in 2006. The cast
included Ving Rhames, John Amos, Tommy “Tiny” Lister,
Anthony Mackey, Paul Benjamin, and Akusia Busia the
director and actor in the !Im. Mr. Amos is one of many
Hollywoodactors who encouraged Freddy to start writing
and producing his own scripts.



GARRICK LANE-OTHE DOCTORO- def. The Man that could
make grass growing look and sound great. He is the master and
“know how” of the Aesthetics of Filmmaking. He is the one stop
shop for Pre-Production, Principle Photography, Picture &
Sound Editing, SFX, Marketing Materials, Websites and the guy
refuses to spend $4000 on renting a dolly for moving shots
when he can do it with a wheelchair just as well.

Garrick was making music videos in his backyard when he was
nine years old. Against his Father!s wishes for Med School, he
ventured to Los Angeles to be a PImmaker, attending Columbia
College for a year while qualifying for CA residency to transfer
to UCLA!s Film Program. Graduating with Honors, he tackled a
Feature Film Project that was Oa little too soon out of the nest,0
his mentor Mel Shriebman would later state. Over a grueling
two years, he shot his feature and was accepted to bIm festivals
with mixed reviews. Needing a break, Garrick moved back to
NC where he captured his FCP Certibcation and not letting it
rest, recut his Feature he had abandoned two years earlier only
to bnd himself garnering six awards and distribution for a
December 2007 release. From there he Produced, Wrote,
Directed, Edited, Scored, Sound Edited and created all the Special Effects in "Meter! and three
Documentaries where again, he bnds himself touring the bIm festival circuit again, only this time there
have not been mixed reviews.

MARK ALTON ROSE OTHE CLOSERGdef. The Man who
could carry any !Im, (as bad as it may be,) and make the
Director & Writer of it heroes. His knowledge and presence
of the stage, !Im, television and radio gives any production
he is a part of the production valueneeded to sell to any
audience or critic. He is a man among men and is a fresh
voice of reason, maturity, and intelligence for the company.

Mark was born in Newton, NC and has been acting since
he prst took to the stage at age 14. His family moved
around a lot, living in Nevada, Arizona, Colorado, and NC.
His brst bIm acting job came in 1983, followed by a degree
in Theatre Arts from Lenoir-Rhyne College, followed by a
move into professional stage acting with the North Carolina
Shakespeare Festival. Then, after a six-month move to
New York City, he spent the last 20 years in the radio
industry, where he worked on the air at many radio stations
in Virginia and North Carolina, eventually becoming the
Creative Services Director. After a layoff at the last radio
station (WFMX in Statesville), he decided to, once again,
pursue his brst loveE acting. In the past year he has
appeared in bve

pIms.



ae e individual unit of evolution is the souk perception is new to us because, as a spf
have not before been aware of the existence of the soul. In our religious thowyVlely

what we call the soul, but we have not, until now, taken it seriously enough tdabtisd
existence of the soul means in terms of everyday experience, in terms of the jogd a

sorrows and fullments that make a human life®

-- Gary Zukav, Author of National Best-Selling Book THE SEA
SOouU




MEET THE REST OF THE TE/

ADAM PARLIER

One of the creative minds working
behind the scenes as the 2nd AD, as
well as cameraman. With this being his
prst time working on any bPIm, Adam is
highly gifted and skilled. Adam is a
Hickory native and a blessing to the

production.
SHAYLA THOMPSON
Shayla is our script supervisor for the bIm, also a Hickory
native. Although Shayla enjoys acting and directing for
stage, shels eager to learn the behind-the-scenes aspects
of PImmaking, a true gift to the production.

MUKI ALEDORI

He is the Still Photographer for the PIm, yet he too
acts and writes screenplays. Muki is also trained in
martial arts. His style and depth as a photographer
helps bring out the tone of the bIm, allowing the
directors to hold true to the vision of the PIm. Muki
owns Studio 2:43 in North Carolina and
surrounding states.

He just recently opened his own shop located
in Downtown Hickory.






5. THE PROPOSED PROJECT

The proposed project is called THE TAG ALONG. It is a psychological spiritual thriller written by Freddy
Robinson. Freddy has been working on the script since December of 2006, currently working on his sixth
revision to make sure each page comes across clearly on screen. The Tag Along at brst was only a single
script, until Freddy saw the possibilities for it to be a trilogy, and appeal to audiences worldwide.

Casting for the PIm was held at Connections Model & Talent in Hickory, North Carolina with Dorothy
Houston, a very well respected agent not only in North and South Carolina, but in Los Angeles and New
York as well. Freddy, Garrick Lane, Eric Holloway, Mary Beth Holloway, and Dorothy Houston, had an
impressive turnout for the bIms audition. People from 11 different states submitted headshots to be
considered for a part in the bPIm. People traveled from surrounding states to audition. With a large talent
pool to choose from through Connections Model & Talent, plus other actors that Freddy knows himself,
the project was fully cast in a week.

“l wanted to make sure that people from Hickory who are serious about their craft, had the
opportunity to audition and possibly get a role !rst. | know what it like to drive four hours to
Wilmington, North Carolina from Hickory, only to be seen for !ve to !fteen minutes, then turn
around and drive back. Thats one of the tough parts of the business, yet it must be done .”
-Freddy Robinson-Actor/Writer/Producer/Director

Following the audition, we began pitching the project around and looking at the possibilities, the overall
appeal of the bPIm. The more people coast to coast heard about the project, the more people wanted to get
involved. This isnlt just any PIm. Its a PIm that has a lot to say about who we are, our spiritual inner
struggles so to speak, which many people will latch onto the concept and story. This is one of those
projects that builds lasting relationships not only amongst the cast and crew, but amongst the audience as
well. The project is designed to have viewers watch it many times, because you may discover that you
missed or overlooked something when the sequel comes out. If you were to take The Sixth Sense and
combine it with true incidents that happened in the Bible when Satan tempted Jesus, that!s what The Tag
Along is about.

» en the devil took him to the holy city, and made him stand on the parapet of the
temple, and said to him, 2If you are the Son of God, throw yourself. For it is wfitten:

"He will command his angels concerning you' And awith their hands they will
support you, lest you dash your foot against a stoneleésus answered him, @ Again
it is written, you shall not put the Lord, your God, to the test. ©

-MATTHEW CHAPTER 4:5-7 (THE BIBLE)







6. SYNOPSIS/TREATMENT

TITLE: THE TAG ALONG

LOG LINE: A man discovers hels in a psychological battle with himself, in the midst of
spiritual warfare.

GENRE: Psychological Spiritual Thriller

SYNOPSIS: JOHNNY never imagined that his old ways would come back to haunt him
after making a life-changing decision for the better. Johnny used to be a OplayerO, a
Oladies manO, until he met his true love, ANGEL. After meeting Angel and developing a
respected Christian-based relationship, Johnny learns to respect and accept the fact
that sex is not the key to a happy relationship. However, in the spiritual world where evil
forces refuse to see us grow in prosperity, Johnny is taunted by a skeleton in his closet
that he never laid to restE..his Tag Along.

On a Sunday afternoon while having lunch, Johnny is told by a bartender that Oan old
friendO was in town looking for him, Oan old friend that looked like you.O Johnny had
already is girlfriend Angel of this Oold friendO that had been following him, yet Angel
insists with disbelief that OJohnny seek psychiatric help,O because Johnny is apparently
the only one who's seen Othis guy.O Although Angel is a Christian, she doegn
understand the true meaning of spiritual warfare and that old ways and habits die
hardE.literally. Angel seeks the advice of a blind, yet spiritually gifted and wise

PASTOR FRANK who tells Angel that Oold nature versus new nature is a Perce struggle
within, when temptation and principalities refuse to let us grow closer to God and his
love.O

The Tag Along emerges with nothing short of death and destruction for an appetite,

using any and all possible tactics to keep Johnny down, including CANDY, a former
stripper and Johnny!s playmate. Candy is sick with lust, always full of surprises, and
disrespects Johnny's relationship to the fullest. She!s set on having her way with

Johnny, insisting that OJohnny is too weak to refuse the good times they had.O Johnny
refuses her lust-driven offers, yet The Tag Along is determined and the battle grows
perce. Johnny refuses the devilish deals presented by The Tag Along, and conbdes in a
detective who goes to the same church with him and encourages Johnny's faith,
DETECTIVE BURNS. Detective Burns listens to Johnny!s story and encourages him to O
believe in himself.0 When Johnny asks Burns Ohow do | get rid of somebody that doegn
exist?0 Burns replies, Oyou John, you exist.O Detective Burns already knows the situation
Johnny is in, due to previous conversations he! s already had wit Angel at church, yet
even Burns doesn't understand the magnitude of things until he witnesses it for himself,
as does Angel.

The Tag Along will stop at nothing, using any and every means including people from
Johnny!s past to win the battle. The Tag Along insists that Ohe owns Johnny and the only



way Johnny can will escape this battle is through death.O Another pawn in the game is
OFFICER GLENN, a man with a score to settle from Johnny!s past.

The pieces are set into motion in this deadly game of chess, in this prst installment of a
trilogy. Faith gets you over, yet fear can lead to an early grave.

CONTACT: For copies of the script contact Freddy Robinson at (828) 261-5279, or
e-mail: fredriksonl@yahoo.com .

7. STATUS OF RIGHTS

A bnal draft screenplay has been written by Freddy Robinson. Freddy has made bve revisions of
the script with the sixth revision of the shooting script in progress. The work is wholly owned by
Freddy Robinson.

8. COMPARABLE BOX OFFICE NUMBERS

While there is no certain method to project revenue from unreleased blms, one
approach used by Freddy Robinson is to compare this PIm to PIms with similar
international appeal. Mr. Robinson compares this PIm, The Tag Along, to the hit PIms
Clerks, and The Sixth Sense. Why Clerks? Clerks was made for $27,575.00, total
budget, the locations were simple, the cast and crew was kept to a minimal, and people
loved the concept.. It grossed well over seven bPgures in the U.S. alone. Why The Sixth
Sense? Aside from having a big name attached to it, the script and concept sold Bruce
Willis into agreeing to do the PIm while talking to the Plnis writer and director, M. Night
Shyamalan at a party. The concept of Dr. Malcolm Crowe having therapy sessions with
8 an year old boy named Cole, whoOsees dead people,O is what sold Mr. Willis on the
PIm. The psychological/suspense aspects of the script, the story, which is how many
independent PIms are readily bought for distribution, the story. The PIm was shot entirely
in Philadelphia, Pennsylvania USA. In the USA alone, the PIm made $293,501,675.00.
This isnlt to say that The Tag Along will gross this amount, yet welre hoping the similar
concept backed with a faith-driven twist, will be the conversation piece of sermons,
dinner conversations, parents, colleagues, and all religious backgrounds.



9. PRODUCTION ASPECTS

After several months of careful planning and scripting, Freddy decided to keep the
locations to a minimum, yet within a 5 to 7 mile radius in order to keep the production
Rowing as smoothly as possible. With all the locations set in Hickory, and approved for
PIming by private home owners and business owners, current scouting is being done to
ensure the less inconveniences to business and home owners.

All key crew positions, as well 85 percent of the cast and production assistants, are
Plled by people living in the City of Hickory, as was planned and executed by the PInis
writer and co-director Freddy Robinson.

The PIm does include some stunts as far as bght scenes, to choreographed by Master
Matrtial Arts instructors here in North Carolina. Visual and special effects will be done by
Garrick Lane, co-director, editor, and jack of all trades involving the overall production.
The total cast and crew combined will be 30-32 people, with crew members accounting
for half the total amount.

Equipment will not be rented because it is owned by the team members and producing
partners of Borderline Films, Garrick Lane, Eric Holloway, and Freddy Robinson.

The PIm will be shot on an HD format, High DePnition, then later transferred to 35mm
once the PIm is picked up, sold, resulting in 35mm theatrical exhibition PIm prints.

10.BUDGET/USE OF CAPITAL - SUMMARY BUDGET

FEATURE FILM A FEATURE FILM SHOT ON HD (HIGH DEFINITION)

The following page consists of a summary budget and explaination of where the monies alloted
for the PIm are used through the process. The budget for the bIm is approximately $35,409.00,
based on a 20 day shooting schedule.



TAG ALONG DATE-7/27/20(
A feature PIm shot on HD CAMERA
Running Time: 92min. Ratio: 6 to 1. Finished on tape.
Based on a 20 day shooting schedule and a 5 weeand a 8 8 Week Post Production Schedule

QTY UNITS FEE COST TOTAL

. SCRIPT & STORY

Story & Script 1 EACH 0.00 0

Duplication 0 COPY 0.00 0

Postage 1 ESTIM 0.00 0

Storyboarding 1 ESTIM 0.00 0

Copyright 1 FLAT 0.00 0 0
. TALENT

Line Producer/UPM(Roland) 4 FLAT 325.00 1300

Director 6 EACH 500.00 3000

ACTORS

Lead-Johnny 1 FLAT 0.00 0

Lead-Angel 1 FLAT 350.00 350

Lead-Burns 1 FLAT 350.00 500.00

Support #1-Glenn 1 FLAT 350.00 350

Support #2-Father 1 FLAT 350.00 350

Supporting Cast-Candy, Tag 1 FLAT 200.00 200 6050

*Budget not including Jamal
. PRODUCTION PERSONNE

Cinematographer 1 FLAT 1000.00 1000

1st Camera Assistant 20 DAY 0.00 0

2nd Camera Assistant 1 FLAT 500.00 500

Sound Tech 20 DAY 0.00 0

Boom Operator 20 DAY 0.00 0

Production Manager 3 DAY 0.00 0

Assistant Director 4 DAY 0.00 0

Art Director/Props 5 DAY 0.00 0

Key Grip 3 DAY 0.00 0

Grip 3 DAY 0.00 0

Gaffer 20 DAY 0.00 0

Makeup 3 DAY 0.00 0

Stunt Coordinator 3 DAY 0.00 0

Special Effects Person 3 DAY 0.00 0

Clapper/Continuity 3 DAY 0.00 0

Production Assistants 20 DAY 400.00 400 1900
. LOCATION EXPENSES

Meals 10 20 PEOPLE 12.00 2400 ALLOW

Motel 1 5 DAY 0.00 0



Location Fees
Transportation
Production Trailer
Mileage/Fuel
Electricity/Permits
Petty Cash

. FIELD EQUIPMENT

Camera Package
2nd Unit Camera Package
Camera Support
Camera Supplies
Sound Gear
Grip Package
Lighting Equipment
Misc. Lighting
Generator
SteadiCam & Operator
Dolly
Crane/Jib
Props
Waredrobe
Expendables
Picture Vehicles
Set Construction
Special Effects
Makeup Supplies

. RAW STOCK AND LABS

HD DV Stock

Supplies to Log Tapes

Audio Stock(DAT)

Still Photography
Supplies

. SOUND AND MUSIC

Sound Designer
Composer

Recording Studio
Equipment Rental
Music Mix

Sound Mix

Audio Stock
Musicians/Instruments
Syncing

Transfer Costs
Composer's Videotape
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ESTIM
ESTIM
ESTIM
MILES
ESTIM
ESTIM

DAY
DAY
DAY
DAY
DAY
DAY
DAY
DAY
DAY
DAY
DAY
DAY
ESTIM
ESTIM
ESTIM
ESTIM
ESTIM
ESTIM
ESTIM

TAPE
FEET
CASS

Allow

FLAT
FLAT
HOUR
WEEK
HOUR
FLAT
ROLL
HOUR
HOUR
HOUR
FLAT

250.00
0.00
0.00
0.00
0.00

200.00

100.00
0.00
0.00
0.00

50.00
0.00
0.00

500.00
0.00
0.00
0.00

600.00

200.00

200.00

500.00
0.00
0.00
0.00

350.00

12.00
0.00
300.00

200.00

0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00

1250 ALLOW

2000
0
0
0
1000 ALLOW
0
0
2500 ALLOW
0
0
0
1800 ALLOW
200 ALLOW
200 ALLOW
500 ALLOW
0
0
0
350

360 ALLOW

300 ALLOW

0 ALLOW

[cNeoNoNoNolololoNoNoNe

3850

8550



GRAPHICS & TITLES

Graphic Designer
Artist & Supplies
Titles

Optical Photography

EDITING & FINISHING

Editor

Assistant Editor

One Lite Video Transfer

HD Deck(Purchase)

External Hard Drive(Purchase)
Video Transfer

Transfer Stock

DVD Authoring

Master Tape Stock

Dubbing

. OFFICE

Ofbce Space

Production Insurance
Accounting Fees

Ofbce Supplies
Duplication(For Spec Sale)
Postage/Shipping

TOTAL

LEGAL FEES

. INSURANCE

. CONTINGENCY

SUB-TOTAL

GRAND TOTAL

FLAT
ESTIM
ESTIM
FLAT

OR Rk

WEEK
WEEK
FEET
DECK
FLAT
HOUR
TAPE
FLAT
TAPE
ESTIM

=N
P APRPNORPRFRLROO U

MONTH
FLAT
FLAT
ESTIM
ESTIM
ESTIM

PR PR R

0.00

0.00

0.10

** Contingency may not be needed to utilize budget

0.00
500.00
0.00
0.00

500.00
0.00
0.00
5000.00
400.00
20.00
20.00
500.00
25.00

300.00

800.00
0.00
0.00

300.00

500.00

300.00

0
500
0
0

2500

5000
400
400
240
500
100
300

800

300
500
300

0

0

3219

ALLOW

500

9440

ALLOW

1900

32190

*%

3219

35409



11. BUDGET EXPLANATION - OWHERE DOES THE MONEY GO?0

*This explains the cells in the budget that pertain to particular production

B. TALENT

1. Line Producer/UPM B A Line Producer is a key member of the production team for a motion picture.
Typically, a line producer manages the budget of a motion picture. Alternatively, or in addition, they may
manage the day to day physical aspects of the PIm production, serving a role similar to the unit production
manager.

Line producers usually do not act as part of the creative team for a picture. A line producer may also hire
key members of the crew, negotiate deals with vendors, and is considered the head of production on the
set. A Skilled Line Producer usually has been worked in the industry for many years and does not work for
free.

2. Director - The position of !Im director is not easy to debne concisely. Different PIm companies and
directors have different ideas about exactly what the job entails. However the following duties are fairly
standard:

a. Interpreting the script and making it into a PIm. This can involve planning locations, shots, pacing,
acting styles and anything else which affects the feel of the movie.

b. Overseeing the cinematography and technical aspects.
c. Coaching actors and directing them towards the required performances.
d. Coordinating staff on set, directing the shooting timetable and ensuring that deadlines are met.

The Director has the most stressful position of them all. He is the brst person on the set and last to leave.
He is charge of the vision of the PIm. By the end of the shoot he/she will probably knock two years off his
life.

3. Lead & Supporting(Actors) - The Actors are usually the highest paid people on a bIm set. They sink or
swim the production basically. It is important to Pnd great actors/actresses to make a great production.
Well prepared actors who are consistent in their characters and deliveries will save time, money and
sanity. The shoot will stay on or before schedule and will allow the Director to work even further on the
particular scenes. OLess takes are less expensive,O John Ford, a renowned Director said. OTakesO are
coverage of a particular shot and take time depending on the length of the scene. If actors are not
prepared they may fumble their lines, causing the production to stop and restart. The Actors in this PIm
will only work a certain number of days ie: 6 days of a 20 day shoot and may not work a full day
depending.

4. Supporting Cast(Actors/Extras) - See Debnition above. The difference between the two elements is
that the Supporting Cast are talent that may show up for two scenes and work for one day on the set.
They rarely have many lines or setups.

C. PRODUCTION PERSONNEL

1. Cinematographer - Along with the Editor, these two positions fall right under the Director. A
Cinematographer is in charge of the look and feel of the bIm. If the Director says he wants to shoot in a
dark room with a harsh light over an actor!s face, the Cinematographer has to produce that shot. He/She
usually works very close with the Director during Pre-Production. He/She is in charge of keeping the RGB
colors consistent throughout the scenes of the production ie: The scene calls for two over the shoulder
shots over each actor. They are in a dark alley. The light one actor should be consistent with the other
light. (The lights in an independent PIm have to moved for every set up causing the Cinematographer to
know exactly how to achieve this with efbciency.



2. 2nd Camera Assistant - In a small budget bPIm, the Second Assistant will usually be in charge of the
Cinematographer!s needs on set. He will breakdown, move and adjust the lights for the different scene
set ups. The SCA(Second Camera Assistant abbreviation from here,) is also in charge of maintaining the
cameras and keeping the various lenses clean from shot to shot along with assisting the
Cinematographer with moving shots where the Cinematographer is focused in the viewbnder in the shot
but is required to move with the camera without being able to see. The SCA will be his eyes so to speak.

D. LOCATION EXPENSES

1. Meals- In Low Budget Films this is the most important entity. With most days during actual production,
a Low Budget Shoot will usually consist of twelve hour days to minimize the cost of the actual PIm and
utilize time due to constraints in schedules, locations etc. When you are paying your crew and cast under
the standard rates of full scale productions, healthy and nutritious meals, beverages, snacks and other
necessities play a big part in morale, energy and mental states of everybody who have sacribced their
daily lives to be a part of the production. It is an industry law, Low Budget or Hollywood Production, that
crew and cast should be fed every six hours of the time they are on the set and working.

2. Location Fees - This entity is another important part of production. With Low Budget PIms many
locations are acquired for fairly inexpensive fees. If a particular business or resident allow a PIm crew to
use their facilities where there will be trafpc, wear and tear on their property, compensation should be
granted. You also allow, (even if the location is acquired for no fee,) for accidents. If a window, tile or any
other dressing of a room is blemished in anyway, the owner should be compensated. **With this is
element there comes a positive aspect in that, if the locations are granted without fee and no personal
property is damaged in the process, monies are not utilized, thus cutting down on the budget.

3. Petty Cash - A small amount of money kept in case the production needs more time allotted to Pnish its
scenes and the owner of the property is inconvenienced. This is Ogood faithO money that can also be
saved if incidents do not occur.

E. FIELD EQUIPMENT

1. Camera Package B A Camera Package at any local Rental House will run anywhere from $700 and
$1500 a day with at least, (when dealing with HD Packages,) a $2000 deposit. With a 20 day shooting
schedule this production!s budget would sky rocket. With this production owning the camera itself the only
need in this department is to rent two adapting lenses to use during the shoot. Like any photographer,
having various lenses from wide to telephoto lenses assure even in the tightest or largest spaces the
shots needed to accomplish more aesthetically pleasing shots thus raising the production value on the
PIm itself.

2. Sound Gear - Sound is another key importance to the overall PIm. Many PImmakers will say that it can
be the ugliest bIm in the world as long as it sounds good. The allotted monies for sound gear is simple. It
can be a purchase or rented from any local band, dj or karaoke host for that matter. It is a 6 to 12 channel
mixer. It keeps the sound consistent in scenes. If one actor talks loud and the other very soft, the mixer
will allow for both voices to be leveled out so they both sound the same. It is also important for capturing
ambient sound such as cars driving by to birds chirping. It is valuable commodity for low budget
PImmaking because not any of them can afford to pay for the top dollar sound mixers, or Skywalker
Sound to mix the music.

3. Miscellaneous Lighting - The reason there are no monies allotted for the lighting equipment itself is
because Borderline Films own two lighting kits that will cover the majority of the actors interaction. Being
that the PIm is dark with hard shadows, two larger lights will required. The producers are trying to
schedule the production in a way that can allow the days where the lights are needed can be pressed for
one day, saving some of the allotted $2500 put aside for rentals. Also being taken under consideration is
creatively bnding ways to shoot the scenes without having to utilize the lights at all.

4. Crane/Jib - This is another element like Miscellaneous Lighting, that may not be utilized for the actual
production unless the budget allows for it. A Crane/Jib is used for many elements from improving



production value to efbciently saving time and wear for the production. You will see PIms where the picture
will be on an actor!s face and then with a smooth movement will shoot into the sky moving away from him
to show a wide shot of his surroundings. That is a Crane Shot. A crane is also used in action, fast
movement, and more dynamic shots in general. The reasoning for the crane on this bIm is because of its
spiritual theme the PImmakers wanted to incorporate many high angle shots to convey that the Higher
Power is watching. Climbing into trees and hanging out windows to accomplish this aesthetic is not
recommended.

5. Props - Again, another element that may not need the allotted monies set aside for it. Props are objects
needed to tell the story in any given scene. In this PIm, there are police elements and an action sequence
where a Police Ofbcer and Detective pull their guns on one another. This scene would require two prop
guns that match what real life Ofbcers of the Law use. There are many other elements to the story that
will need specibc goods to convey the story. This is what this money is used for. Usually the money in this
particular category can be reduced with trade outs and creativity among the PImmakers.

6. Wardrobe - This element goes hand in hand with the Prop Department. This would be Police Ofbcer
uniform purchases or rentals. It could be used to rent The Preacher or Detective!ls particular look for the
PIm. This again is a department where"ALLOW! is the high end number to cover the needs of the story
and is usually not utilized to its full allotted number.

7. Expendables : This is a key element in any and every production completed in PImmaking. This covers
trash bags, cups, plastic utensils, aspirin, band aids and anything that covers the necessities of life. This
money is also allotted for Plters for lights, batteries for equipment. DV tapes for any documentary camera
capturing Behind The Scenes for DVD distribution.

8. Make-Up Supplies - With Props and Wardrobe, this money is allotted to dress the actors for PIming.
When using high powered lights, actors! various skin tones tend to shine, create blemishes, and
emphasize many imperfections which, surprisingly enough can be distracting to the viewers. A Make Up
artist and their tools needed to reduce any, (or as many as possible,) imperfections, there may be making
the actors easier on the eyes so to speak.

G. RAW STOCK AND LABS

1. HD DV Stock - This is simple Tape Stock that will be needed to capture all the coverage of the PIm. 30
tapes at 1 hour a piece will be sufbcient for this production.

2. Audio Stock - This again is simply the stock that the mixer will need to efbciently capture and backup
the audio with.

3. Still Photography - Here is a nother key personnel on a set. All promotional material, posters, DVD
sleeves etc is extracted and made from the Still Photographer pictures on set. A good still photographer
will capture thousands of shots for the Graphic Designer!s disposal during the marketing period of post
production.

I. GRAPHICS & TITLES

1. Artist & Supplies - The Graphic Artist has a tedious position for his creativity and innovation will sell the
PIm. Many Producers and Marketing Experts in the bPIm profession will say that the Movie Poster and DVD
Cover sell the bIm. Statistics have proven that theory. The Designer will go through revision after revision
of every piece of literature needed for distribution. He/She will also be responsible for the website created
to promote the bIm.

J. EDITING & FINISHING

1. Editor - Like the Director, Cinematographer and Actors, the Editor is one of the most important
presences in bIm production. He/she is what they call, "The Miracle Worker! in bPlm production lingo. The



editor will work longer and harder than anybody else on the set. The Editor takes every minute of the
production captured, (whether good or bad,) and manipulates it into the Pnal product. From covering up
production or actor Raws to creating the whole pace of the bIm, the Editor is there. The post production
process in a feature PIm should, (if the Editor is working ten hour days,) 8 weeks to completion. This also
depends on the creative freedom he is given by the director and producers. He like the other key players
will be compensated for his time.

2. HD Deck (Purchase) - This is an unfortunate investment needed for the bIm, but with the PImmakers
saving money in other departments, the purchase will be justibed. With hours and hours the footage shot
being played, recorded, rewound, fast forwarded, the Master Tapes can endure punishment that if
damaged in any way, can single handedly destroy a production, (or balloon the budget due to re shoots.)
Although, the Camera that captured the footage is a utility to use, the play heads of a camera are
intended for very small playback activity. They become real hot and can literally burn the physical tape
inside the cartridge. The other negative to this situation with shooting on HD, although there is nothing
that outdoes its quality, there are no other VTR decks that will accomplish the editing task but the HD
decks that possess the codecs to playback HD, but a HD deck. It is highest expense in the budget but a
majority necessity for the production. We can recover 75% of the total cost by reselling after the
production.

3. Video Transfer - This process is very timely. The Editor or Production Assistant will Log and Capture all
the usable footage into the computer which is done in real time. If there is 40 hours of Log Able footage,
the man assigned to the job will sit in from the computer and monitor every minute to assure there are no
problems.

4. Master Tape Stock - This is the bnal output tapes used when the bIm has Pnal cut and been mastered
in all departments. The Master Tape Stock is the highest quality tape on the market and is used by every
bPImmaker, small or large scale, to deliver to the DVD house for authoring, archiving, and airing.

5. Dubbing - This is another element where the budget can be reduced if the Sound Engineers did their
job. Dubbing is where the actors have to be brought in to replace their dialogue if they can not be heard
over a car pulling by or just static and feedback manipulates the sound. This process assures quality in
sound and is usually very minimal work in an independent bIm.

H. OFFICE

1. Ofbce Space - This will be home base for the whole production. This is a neutral facility where actors
will rehearse. All the legal and important paperwork will be organized and maintained within its premises
as well as be the place where the Director, Cinematographer, Editor, Designer will be stationed to do all
their necessary jobs during the duration of production. It is basically a place where everybody involved
can come to focus on the job at hand like any other business. Homes, coffee shops, and restaurants can
be very distracting for productivity. This assures no distractions.

2. Ofbce Supplies - This is simply what it states. Photo Copies, Promotional Material Paper stock, DVD
Cases, Note Pads, File Folders and Cabinets etc that need to purchased for use with resources.

3. Duplication B This is another simple element for DVD Authoring and Packaging that can be costly.
From bulk DVD Cases to DVD printed sleeves to blank DVD!s, this will assure resources to introduce our
product to the marketplace.

4. Postage/Shipping - Funds set aside to ship or mail DVD!s, press kits, PIm festival entry forms,
distribution papers etc.

BOTTOM LINE

1. Contingency - This is an element that is only needed if the PImmakers foresee weather problems,
scheduling issues or the production runs an extra week for a broken camera or sick actor. This is added
to every bIm budget and is based on 10% of the full cost of the PIm or budget and is fully refundable if
there are no unforeseen issues.



12. FUNDING OF THE FILM / CO-FINANCING

Borderline Films is seeking funding for the movie by way of private/independent investors. The
investment/return ratio is set a $1,000.00 a share/unit. For example: should investor A invest
$7,000.00 into the PIm, his/her return would be 7% of the bIms total gross, with his/or initial
investment being returned Prst, then their probt share percentage for which they invested.
However, ones dollar amount investment does not allow the investor to dictate any creative
aspects of the PIm. We have experienced people in all aspects of the entertainment/PIm industry
that we consult on a regular basis from New York, North Carolina, and Los Angeles. Film sets
are very structured and organized, yet can be stressful at times when one too many people try

to enforce their creative opinions without knowing the overall picture.

Thus, an investors investment is never guaranteed, nor returned overnight. Regardless of how
well the bIm does or doesrit do, the investors are the brst ones to get their money back from the
productions success. Such related paperwork for investors will carefully looked over by
attorneys. Invested money for the bPIm is placed in an LLC account set up for the PIm, and strictly
used for production purposes that range from taking care of the featured actors travel, to
expenses such a wardrobe or any other aspects of the budgeted production.

This is already being marketed/shopped around based on it's universal theme and premise,
which moviegoers cling to and desire to see. Like any other business, there are risks, yet welre
conbkdent in our abilities to put out good solid PIms that will generate revenue.

EXHIBITS

1. Lead Actors-Preliminary List
2. Production Schedule

3. Contact Information

JAMAL DUFF
Our featured actor is Jamal Duff, (in tan,) The Tag Along. Jamal is a former NFL Defensive turned actor.
Freddy and Jamal have known each other since kindergarten, grew up playing sports together both on
the schoolyard playgrounds, as well as competing against each other in High School sports such as
football and basketball. Like Freddy,
Jamal was raised in Tustin,
California, a city in Orange County
better known as OThe OC.O
Following his NFL career, Jamal
started popping up on the silver
screen, in theatres and homes.
Hisresume includes such credits as:
National television commercials,
movies such as The Marine,
Dodgeball, and The Game Plan.
The Game plan is a Disney movie
featuring Dwayne OThe RockO
Johnson, centered around an all
star football quarterback who is
surprised by a 7 year old girl that
claims to be his daughter. In the
primary trailer for the movie, you
can see Jamal Duff in various clips
of the marketing trailer for the pIm.




HUGH McCLEAN

Mr. McClean will be portraying the role Pastor Frank, the
blind yet wise preacher in the Tag Along. Hugh and
Freddy worked together in the recordbreaking

Christian television PIm OLate One Night.O Hugh has also
wored in several other projects including commercials,
voice-over work, and Dave Christianols cable

hit 7th Street Theatre. Hugh has also studied martial arts
for several years, and has attached his teacher Master
Hudson to the bPIm. Master Hudson is going to
choreograph the bght/stunt scenes between Freddy and
Jamal (of course Jamal has the edge in this round of the

trilogy.)

OHugh is one of those actors who shows up on the set
prepared and ready to bring something to the table. As a
Christian and overall awesome guy, his presence shines
through from moment to moment. His performance is
guaranteed to help make this PIm one to remember. | not
only look forward to working with Hugh again, but
learning from him as well,O Freddy Robinson stated.

CHRISTINA CUPO

Christina will play the role of Angel and is a seasoned
actress who lives here in North Carolina. Shels been in
various PIms here in North Carolina, yet travels back
in forth to New York and Los Angeles to audition for
other bIms.

OWsére very fortunate to have Christina on board. Her
audition performance for Tag

Along was stunning. She!s going to bring something to
the table that all audiences will

appreciate and respect as far as a woman being in a
respectable Christian relationship.O



MARYBETH HOLLOWAY

Marybeth will be Bar Owner and is also a writer

and director for stage and screen with experiences
ranging from Wilmington, NC to Off Broadway in New
York.

ARDALE SHEPHARD

Ardale is cast as OCandyO in the Tag Along. This
Ardalels brst bIm, yet she has awesome stage
experience including Dreamgirls which she co-
starred in Atlanta.

OAlthough Ardale lives in Atlanta, she and her
husband Ali drove to Hickory, NC so she could
audition. While there were several roles we could
have cast her for, Ardale brought some special heat
to the role of Candy as Johnny!s former
troublesome Olove interests,O Freddy said.



2. PRODUCTION SCHEDULE

The bIm is scheduled to go into full production for 20 days around the end of
September. Before that time, the creative team and business persons involved
with the production will be working on locations, contracts, and all other
aspects of the bIm. Once the bIm is PImed entirely, Itl go into postproduction
for a couple of months so as to ensure the best qualities of the bIm

are put together in order to generate a positive return in all aspects.

3. CONTACT INFORMATION
For more information about the PIm you may contact:
Freddy Robinson at (828) 261-5279

Garrick Lane at (828) 261-5606



